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E-Commerce

Clip Quest
Short-form online videos are booming. Here's how to find them.

By BECKEY BRIGHT 
Staff Reporter of THE WALL STREET JOURNAL
September 12, 2005; Page R7

Broadband is encouraging an online renaissance in the art of the 
short video.

The rapid spread of broadband connections is creating a growing audience for video and animation 
clips of roughly five minutes or less. Streaming video is no longer just a niche, says Erin Hunter, 
senior vice president at comScore Media Metrix, a unit of Reston, Va., research and consulting firm 
comScore Networks Inc.

"It's not something that just high-school kids are enjoying. 
People of all age groups are consuming everything from 
movie trailers to news clips to animation" and music 
videos.

A wide range of providers is feeding that growing audience. Much of what you can watch online is 
the product of the major media outlets, in music, movies and TV. But amateur filmmakers also are 
getting into the act -- to hone their craft, to gain some exposure, or to simply share something 
interesting or amusing they may have filmed that day.

All of this is free to anyone with a taste for videos and an idea of where to find them. While many of 
the major search engines such as Google and Yahoo have video search sections, the results are often 
cluttered with extraneous material, just as they can be for text searches. It usually makes more sense 
to look for videos on a Web site that focuses on your topic: Go to a news network's site for the latest 
videos from the war in Iraq, a music site for the latest video from your favorite artist, a sports site 
for clips from last night's games, etc. To help you explore the expanding world of online videos, 
here's a sampling of some good places to start looking:

FILM SITES

Most of the movie studios and Web sites that offer films for rent or sale -- Blockbuster.com3 is 
among the best known -- now provide trailers. You can also find teasers for made-for-TV movies 
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and classic films playing on television, on sites like HBO.com4 and TurnerClassicMovies.com5.

But there are also plenty of film sites that go beyond the standard fare. AtomFilms.com and 
IFilm.com6 are two of the most popular sites for short-form entertainment on the Internet, offering a 
range of original content, from serious features to cartoons.

At AtomFilms.com7, "you can literally watch any type of film and also rate them," says Alan 
Capriles, a film editor based in New York. "There are always a few gems hidden amid all the 
carnage." Films are listed in categories including animation, comedy, music, action and drama. If 
you like what you see, you can easily send the link off to a friend by email.

A recent staff pick, displayed among the many choices on the AtomFilms home page, was 
"Gateball," a comedy of just under four minutes from Japan, with English subtitles, that uses some 
nifty special effects to tell the story of a geriatric croquet match. Films load quickly and are played in 
a nice-size window, but you do have to watch an ad before you get to the video. A related site, 
Blog.AtomFilms.com8, is another good place to find links to video shorts, along with commentary.

Mr. Capriles also likes to visit VideoArt.net9, which 
has no advertising. With a free membership, anyone can 
post a video of up to five minutes on the site for no 
charge. Films are organized in a simple list of 
categories. "What's evident is that many of these were 
made with little or no resources, compared with other 
sites where films are financed by entities," says Mr. 
Capriles.

TV NEWS AND ENTERTAINMENT

Television broadcasters are among the leading 
providers of streaming video on the Internet, offering 
both news clips and excerpts from their other shows.

All the major news outlets offer video footage on their 
Web sites. For example, CNN.com10 serves up a rich 
archive of video news coverage. Visitors to the site can 
find a week's worth of news clips in any of the listed 
categories -- world news, law, technology, travel, 
health, entertainment, science and space, among others. 
Video clips also routinely accompany breaking news 

stories on the site's main page, as they do on other news outlets.

Reuters also serves up a wide selection of video on topics such as world news, business and 
entertainment at TV.Reuters.com11. Its popular "Oddly Enough" section offers funny and strange 
videos, such as a mouse riding a surfboard in Australia, or a man who repairs computers using his 
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feet. Selecting any of the topic "channels" on the site's main page -- including "Top News" for the 
latest developments -- allows visitors to scroll through a listing of every video in that section.

On the entertainment side, most broadcasters offer video related to their popular television 
programming, including previews of future shows and features such as interviews with actors. 
Visitors to NBC.com12, for instance, can watch a video preview of the network's new fall lineup. 
ABC.com13 offers clips designed to let viewers catch up with the latest developments in some of the 
network's most popular soaps.

MUSIC VIDEOS

MTV Overdrive, the online video service of MTV.com14, combines clips from the network's 
popular TV shows -- like "The Real World" and "MTV News" -- with an array of music video on 
demand. One nice feature is that MTV Overdrive allows users to assemble their own video playlists 
from various programs and clips.

RollingStone.com15 has a rich archive of more than 2,600 music videos. It's frustrating that the 
videos aren't divided into genres and appear in no particular order, so you can waste a lot of time 
browsing through the listings if you're not looking for a specific video. But if you know exactly 
what you're looking for, a search function solves that problem. And the site has one particularly nice 
perk: You can fast-forward through the ad that plays before each video.

ArtistDirect.com16 takes a broader approach than many other music sites. Alongside its listings of 
music videos -- conveniently arranged by genre -- it prominently displays trailers for new movies 
and movies newly released on DVD, as well as previews of videogames and a collection of quirky 
clips labeled "viral videos" -- the term for videos that people often pass along to friends by email. 
ArtistDirect also makes it easy to email music videos to a friend.

The social networking site MySpace.com17 offers a departure from mainstream music videos: With 
a free membership, you can see music videos produced by other members. Or you can post your 
own.

CARTOONS AND ANIMATION

Cartoons were among the first videos available on the Internet, and they remain the most popular 
today, primarily because they're relatively inexpensive to produce and in most cases require less 
storage space than other videos. They are also the most common form of viral video. JibJab.com18

was a popular source of videos that made the email rounds during the 2004 presidential election 
campaign, including a satire of the Bush-Kerry debates.

While JibJab specializes in the short parodies that get passed around in email, other animation 
pioneers like HomestarRunner.com19 have attracted big followings by focusing on serialized 
cartoons with story lines and recurring characters. Weebls-Stuff.com20 is another popular site that 
offers cartoon serials as well as short animated films.
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AnimationTrip.com21 features excerpts from an archive of about 100 animation DVDs, along with 
interviews, daily news articles and reviews related to animation. Like some of the film sites, 
AnimationTrip.com provides an outlet for artists out of the mainstream -- which makes it an 
interesting place to visit. "Our site and others like it act as a conduit to allow work to be seen," says 
Steven Churchill, founder of San Diego-based Animation Entertainment, the company behind 
AnimationTrip.com. "Otherwise, a lot of it never would never see the light of day."

AlbinoBlackSheep.com22 offers a nice twist: It sometimes finds something in common between 
videos submitted to the site and posts them side by side for comparison.

VIDEO BLOGS

Another alternative for individual expression is the vlog -- the video version of the blog, or Web log. 
Virtually unheard of a year or so ago, video blogs are springing up all over the Internet. Peter Van 
Dijck, co-founder of MeFeedia.com23, an aggregator of video blogs, estimates there are currently 
more than 800 vlogs, and the number is growing daily.

People are using vlogs to chronicle their personal or family history, historical events, or simply as an 
outlet for artistic expression. They've also become another outlet for aspiring filmmakers to 
showcase their talent. While the big media companies are putting video online, they are still 
struggling to create video specifically for the Web, says Mr. Van Dijck. Video bloggers are starting 
to fill that void, he says.

MeFeedia is a good place to sample the vast variety -- in content and quality -- of the vlogging 
world. The site has more than 700 registered vlogs, encompassing nearly 30,000 individual videos. 
Mr. Van Dijck says he has been surprised by how many people are eager to share their video. He's 
also impressed with the range of talent. And he expects the market will continue to grow, especially 
as mobile devices that handle video become more popular.

Rocketboom.com24, hosted by Amanda Congdon, is one of the most popular vlogs. Her weekday 
morning "newscast" on topics ranging from technology to politics and art gets about 30,000 to 
40,000 hits a day, estimates Mr. Van Dijck. The vlog is based in New York but also features 
vlogger correspondents from Boston, Los Angeles and Minneapolis.

Vlogs can be a great way to find lots of offbeat video. DVBlog.org25 presents a wide range of 
video, including artist projects and documentary films, that is well organized by descriptive 
categories. The site is curated by a group of artists.

Video blogging isn't only for the personal or experimental. Some newspapers, such as the 
Spokesman Review, based in Spokane, Wash., are getting their feet wet with vlogs. As reporter 
Colin Mulvany explains on the site (SpokesmanReview.com/blogs/video26), "I want to tell stories 
the local TV news stations, with their breathless reporters, doing live standups of stale stories, fail to 
do anymore." His almost daily vlogs touch on "great little stories that go unnoticed each day," such 
as a profile of a Native American Vietnam veteran, a fire that ruined a local resident's home, and the 
prerelease party for the newest Harry Potter book.
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--Ms. Bright is an editor for The Wall Street Journal Online in New York.

Write to  Beckey Bright at beckey.bright@wsj.com27
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